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Claudia Imhoff: Hello, and welcome to this edition of the Boulder BI Brain Trust, 
or the BBBT. We're a gathering of international consultants, analysts, and 
experts in business intelligence, who meet with interesting and innovative BI 
companies here in beautiful Boulder, Colorado. We not only get briefed on 
the latest news and releases, but we share our ideas with the vendor on 
where the BI industry is going, and help them with their technological 
directions and marketing messages. I’m Claudia Imhoff and the BBBT 
podcasts are produced by my company, Intelligent Solutions. 

I'm pleased to introduce my guest today. He is Peter Schlampp. Peter is 
the Vice President of Products for Platfora. Welcome, Peter. 

Peter Schlampp: Thank you, Claudia. Thank you for having me. 

CI: It was a good series today. I really enjoyed it. Let's start off with the 
overview of what Platfora is today. You had a very busy year, you had a 
lot going on, why don't you tell me what's happening? 

PS: It has been a busy year for us. First of all, for those that don't know what we 
are, who we are, Platfora is a big data discovery platform that's native 
Hadoop. We've been around for about four years. 

One of the things that we've done is really tune in to who we are this year 
and get great at that. As our customers get more and more value out of 
us as a solution, we have focused in on what makes us great. Part of that 
is explaining to people, "What is big data discovery?" 

I like to tell people that big data discovery is the fusion of the data 
discovery methods that were popularized for the past decade where 
you've got this multidimensional slicing and dicing of data together along 
with behavioral analysis. 

Why behavioral analysis? Because it just happens to be the type of data 
that companies are creating today. They're creating web clicks and 
device information and all these things. You want to understand the 
behavior of maybe customers on your website or through your sales 
pipeline. 
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If it's a cyber-security application, it's understanding, the behavior of 
machines on your network or bad players on your network. It's combining 
together data discovery and behavioral analysis, and it's doing it at a 
scale that hasn't traditionally been done before. 

Because that scale part comes in, it has these problems that Platfora 
needs to solve to make it work… so, being able to be iterative on data. 
Go and take a piece of data and analysis and say, "Maybe that wasn't 
the right piece of it," And go back… guiding people to insights by using 
advanced analytics and machine learning. 

These are all things that a big data discovery platform needs to do. That's 
who we are. 

This year has been a great year for us because we've increased our 
customer base a hundred percent. 

CI: Remarkable. 

PS: It's because we are providing that value to customers. We've increased 
our revenue from 2014 over 210 percent, year over year on ARR. We've 
gone as a company. We have 140 employees now. That's not a BI 
response. That's an approximation. 

CI: It's a moving number right now. 

PS: There’s a tilde in front of that, 140-ish employees. We have a brand new 
CEO, Jason Zintak who comes to us from Oracle and Responsys before 
that. Ben Werther, our founder, is now executive chairman. He gets to 
poke his head in and help us with strategy and things like that on a 
day-to-day basis. That's great. 

CI: You've had, I'm telling you, a busy year. You also gave us a few customer 
examples of how they're using this big data discovery platform. If you 
don't mind, just talk about those a little bit. 

PS: Even though we're a horizontal platform, our customers tend to fall into 
one of three categories. Those categories are customer analytics, security 
analytics and the Internet of things, as amorphous as that term may be. 
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When I think of customer analytics, I could talk about a customer like Cox 
Automotive who uses us to analyze data on their website as well as some 
offline data. They're combining these big data sets together and they're 
tracing the way that customers travel through their sales process, 
basically. 

From a cyber-security standpoint, we talked about a large financial 
services institution that's a credit card company in the United States who 
uses us, not as a security information event management tool which most 
people are familiar with, but really giving the 30,000-foot view of security 
data along with other data like transactions on their credit cards or even 
information from their payroll provider. They're bringing all these data sets 
together and analyzing that together in one place. 

From an Internet of things standpoint, I talked about one of our customers, 
Riot Games, who's a fantastic customer of ours. I love them. They have a 
product called League of Legends. They look at the way that players are 
playing their game. They have all these telemetry data that comes off of 
every gaming session and they're watching the way that they play. 
They're improving their ability to make the game competitive as well as 
make it interesting and fun for their players. 

Those are just a couple of examples of the way that people are using us. 

CI: That last one fascinates me. What is it, 67 million players per month? 

PS: Sixty-seven million unique players per month. 

CI: Unbelievable. 

PS: It's all via your web browser which is amazing. The way that gaming 
happens today has changed from the way that I used to. I also told you 
the story about the Esports where they fill stadiums of people playing this 
game and 10,000 plus people are sitting there watching people play a 
video game. 

Really interesting, I think that big data discovery enables them to build a 
great product and keep it competitive, keep people interested in what 
they're doing. 
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CI: Fascinating, absolutely fascinating. Let me talk about a little bit of 
confusion that I think people that are witnessing. That's in terms of 
differentiating traditional BI analytics from big data discovery. 

There does seem to be confusion. When do I use one? When do I use the 
other one? What's the purpose of one versus the other one? 

If you don't mind, you had, I thought, a very good explanation of the 
differences. If you don't mind, talk about that. 

PS: A lot of companies, when they first start thinking about big data and 
thinking about Hadoop, the value that they might see in Hadoop is I can 
reduce my data warehousing costs. I can, instead of paying another big 
check to my data warehouse provider, I'm going to put Hadoop in place 
and I'm going to simply replace what I was doing before. 

That's a great reason to do it, but it's not really what we do.  

You can think of that flow described as you take the same data that 
you're analyzing before, you put it into Hadoop. You then do a one-time 
ETL. You put it into SQL on Hadoop, your provider of choice, their version. 
Then you point existing BI at that. 

CI: And off you go. 

PS: And off you go.  

Now, big data discovery is different. The data sets are typically different. 
It's not just that structured data that you're used to putting in your old data 
warehouse, but It's things like web-click data. It's data about devices, 
machines. 

CI: Machines, sensors, all kinds. 

PS: Exactly, all those things. It's different formats too. It's typically less 
structured… Things like JSON and XML or log files. You then have to 
prepare the data. You have to make it fast by putting it in memory in 
some cases then you analyze it. The analysis is different quite often as well. 
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So it's not just that multidimensional slicing and dicing, but it could be 
doing things like pathing analysis or segmentation. The final output is quite 
often different. 

Instead of a KPI report that my CEO's going to look at every day, it could 
be an output of five million users that I want to retarget with an advertising 
campaign… or, in the cyber-security's case, it could be “what are the 350 
machines on my network that I need to go remediate?” So… very 
different type of use cases than traditional BI in Hadoop. 

CI: More fluid, more experimental, more investigative as opposed to the more 
production-ready data warehouse types of analytics. 

PS: That's exactly right. It's more iterative. It's faster to iterate. I want to be 
really clear. There's absolutely a need for production analytics and BI in 
Hadoop. 

Many customers come to us and they're just getting their feet wet in big 
data and they're trying to understand "What are the different applications 
of this new technology? What does one thing do? What does another 
do?" Just trying to help define what big data discovery is. 

CI: Let me change this topic on you and we're running a little bit out of time. 
Let's talk about the data lake in the Platfora platform because that was a 
good question, I think. 

You talk about how you work from the data lake. In other words, your 
partners like Cloudera and Hortonworks and MapR would be the data 
lake. Then there's the Platfora platform that uses the data in the data lake. 

Talk a little bit about that architecture. What's the difference? Are you 
competing with them? Are you cooperating with them? How do you work 
together? 

PS: To be clear, the data lake is where you put your data. It is also, in many 
cases, it's the processing framework, but using technologies like YARN as 
the resource management platform, MapReduce and Spark to actually 
process the data. 
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That's the new modern data management platform. In some cases, you 
can even call it the operating system for big data.  

Platfora is the analytics application that sits on top of it. 

Actually, our best partners in the world are the Hadoop vendors... 
companies like Cloudera, Hortonworks, MapR and others… as well as 
about 30 percent of our customers run in the cloud on Amazon web 
services and they use EMR and S3, as well, as a replacement for that. It's a 
great partnership that we have with those companies. 

CI: Yeah, it's an interesting architecture. Let's also talk about the support for a 
new role in the enterprise. The citizen data scientist has been kicked 
around a little bit. They're a little different from a data scientist. 

You say that Platfora supports this new role. Who are they? How do you 
support them? 

PS: We think of ourselves as a platform and we've always designed for a few 
different users, including a data administrator and a business analyst. 
We've seen through looking at telemetry of people that use us, we've 
seen this new role emerge called the citizen data scientist. It's a new 
common or a new hyped term that's out there these days. 

For us, this is somebody that works on the full stack of data. They are able 
to put their hands all the way down into raw data. They're able to prepare 
data themselves when they need to. They're able to bring what they 
need to in memory. They're able to analyze it. They're able to do that 
iteratively. 

Many companies have a division of roles. Each role does one of those 
pieces themselves. What we're finding is that our customers that allow the 
citizen data scientist to work in their organization, they're more 
data-driven. 

These citizen data scientists are coming up with outcomes like answers, 
insights faster than the companies where they have people stove-piped.  
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We're very much in support of this. We still design for all those different 
personas, but the citizen data scientist is somebody that's emerging for us. 

CI: I think what's interesting is that you make them more efficient. You make 
them work faster, work better, which I think is really cool. 

PS: Exactly. You got to talk to us also about where we're going in the future 
and you saw a lot of the features that we're building for making them 
even more efficient in the future. 

CI: Oh boy did I ever. Now, let's talk about the big news and that's the release 
of Platfora 5.0. What is the big news here? 

PS: In coming days, Platfora 5.0 is going to be generally available. The big 
news is self-service data preparation. We've rebuilt the data prep 
experience from the ground up. Brand new interface, it's really based 
upon the work that we did with customers in terms of making it very, very 
easy to use. 

Spark is now at the core of this product. You'll see across the product 
these interactive lively statistics and examples of data that are all 
powered by Spark and they're guiding the user to what they should do 
next. 

It also provides Spark a great framework for us to do these big scale data 
transformations. The power user is allowing you to transform data with SQL 
as well. So, if you have SQL skills, you can do that. 

The big news is self-service data prep, now available. 

CI: Anything else? 

PS: Beyond that, we are really opening up the platform allowing you to 
directly download Excel files and have those scheduled and be delivered 
to you. We're allowing you to embed visualizations from Platfora in 
external websites. 

A big announcement with our partner Cloudera coming up with support 
for Apache Sentry which is one of their technologies as well as Impala and 
Parquet. On top of that, at the end of the day, we also have a brand new 
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code of paint on 5.0. It's beautiful, really easy to work with. We've gotten 
great reviews from our customers on it. 

CI: The user interface is nice. I have to admit. You did a good job on it. I like it. 

PS: Thank you. All credit to our user experience team. 

CI: Well done. I think we could talk about that forever. Unfortunately, we are 
out of time. That's it for this edition of the BBBT Podcast. Again, I'm Claudia 
Imhoff. It's been a great pleasure to speak to Peter Schlampp today from 
Platfora. Thanks so much for speaking with me. 

PS: Thank you so much for having us. 

CI: I hope you enjoyed today's podcast. You'll find more podcasts from other 
vendors at our web site www.bbbt.us. If you want to read more about 
today’s session, please search for our hash tag on Twitter. That's #BBBT. And 
please join me again for another interview. Good bye and good business! 


